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Overview

Mission/Vision

What we offer/Unique Selling Proposition

Key Competitors

Competitive Advantage/Positioning Statement
Audience

Brand Engagement - Perceptions

Brand Engagement - Experience

Brand Engagement - Brand Archetype

03
04
05
06
07
08
09
10
1"

the

fablf’)aohm

Brand Brief

2

.

experenc



-
o 7T T =7 . . LS = ’_. 0° o
o > - - :
. ) L
’ ¢ : X . o e .. ————

prgject overview - our stony

the

eypwume

»
fablpaohm Brand Brief



-
o 7T T =7 . . LS = ’_. 0° o
o > - - :
. ) L
’ ¢ : X . o e .. ————

witsion Hatement vision satement

the

eypwme

»
fablpaohm Brand Brief



unigue selling proposition
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brand engagement

perceptions: we want oun audience tr feel
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