fablpaohm

:"-'\~.
't 2

experence 50 7

Part 3 is about figuring out your target market
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1. Group 1:

N OTF SN oo a e g

Age
Gender
Ethnicity

Location

Income Level

Education Level

Marital status

Occupation
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Gender
Ethnicity

Location
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Marital status

Occupation
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3. Group 3:

Age
Gender
Ethnicity

Location

Income Level

Education Level

Marital status

Occupation
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4. Personality

What are the the personality traits of your audience?

5. Attitutes
What attitudes do they possess?

6. Values

What values characterize them?
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7. Interests
What sorts of things to they like?

8. Lifestyles
What kind of lifestyle do they have?

9. Behavior

How do they behave themselves?
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lient profile

10. It’s your turn to create your ideal client’s profile!

Fabi Paolini The Brand Experience 6



	Text Field 1: 
	Text Field 44: 
	Text Field 49: 
	Text Field 45: 
	Text Field 46: 
	Text Field 47: 
	Text Field 48: 
	Text Field 50: 
	Text Field 51: 
	Text Field 52: 
	Text Field 53: 
	Text Field 54: 
	Text Field 55: 
	Text Field 56: 
	Text Field 57: 
	Text Field 58: 
	Text Field 59: 
	Text Field 60: 
	Text Field 61: 
	Text Field 62: 
	Text Field 63: 
	Text Field 64: 
	Text Field 65: 
	Text Field 66: 
	Text Field 75: 
	Text Field 76: 
	Text Field 77: 
	Text Field 78: 
	Text Field 79: 
	Text Field 81: 
	Text Field 82: 


